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SOCIAL MEDIA IS NOT JUST FOR KIDS: MARKETING FIRM LAUNCHES NEW MEDIA DIVISION WITH THREE “ELECTRIC” WORKSHOPS
Out of Dark Economic Days, a Bright Way to Maximize Marketing Spending

The word neon comes from the Greek “neos” meaning “the new gas” – and an infusion of new energy is exactly what Nancy A. Shenker, CEO of innovative marketing company, theONswitch, has in mind as she announces the 5-year-old company’s new division, NEON.

“Neon was just a gas before people figured out how to use it to create bright light 24/7,” said Shenker, “Channeled correctly, social media is the NEON of today.” theONswitch’s new division couples this “bright light” with the best of more traditional marketing to find new audiences for products/services and grow business for its clients.
Economic uncertainty requires cost-effective solutions such as social media. theONswitch uses a combination of NEON techniques such as Facebook, Twitter, Wikipedia, e-newsletters, micro-sites and blogs coupled with conventional marketing and PR tactics. Using these strategies, theONswitch has already rented out a new apartment building in Yonkers in just four months, driven traffic and a 200% sales increase to a Hampton retailer and put hundred of signatures on a petition for a Manhattan business owner – virtually overnight.

theONswitch is launching three new “electric” offerings with the announcement of the NEON division: “Relax! Social Media Doesn’t Have to be Stressful,” on Dec. 11 at 6:30 p.m. at Oasis Day Spa in Dobbs Ferry where Shenker will speak about how business owners can use social media as an inexpensive, fast and ubiquitous medium to market their company. “Twitter Tutors,” is a one-on-one program where Shenker encourages participants in private sessions to “admit their ignorance” and teaches them side-by-side how to create a Facebook and Twitter account and begin to use it to effectively market their business. “Light Up Your Business Now” is what Shenker calls “social media in a box,” a package of services including the start-up of a blog, Facebook page, e-newsletter and Twitter account.   
Originally conceived (and mostly still believed to be) the province of the 20-somethings, many businesses don’t yet see its value, yet more than 30% of new Facebook users are older than 35. And, as those who are using it for more than social purposes will tell you, social media today is where TV was in the early 1960s – a little edgy, but on the verge of “must-have.”

theONswitch offers a complete menu of NEON services (actually designed to look like a traditional diner menu, “neon” signage and all) at www.theonswitch.com/neon and Shenker hopes business owners, digital native or digital immigrant will see the value that can be added to their business.  

 “Many business decision-makers from my generation are still a bit afraid of this ‘new media thing,’” said Shenker. “And young professionals are just transitioning from strictly social purposes to using it for business. We help people make the “leap” into the social media world. Once they see the possibilities and results, they are sold.”

Shenker has even identified the 7 Psyches of Social Media Users to help business owners identify where they currently stand and what they need to make the leap to being “truly NEON.”
SEVEN PSYCHES OF SOCIAL MEDIA 

1) BLISSFULLY IGNORANT – That “stuff” is not for me.  If I don’t think about it, maybe it will go away. (Not according to recent articles in Entrepreneur and the Wall St. Journal!)
2) PARALYZED AND ASHAMED – I don’t understand it or don’t want to make time for it, so I’m going to pretend that it has no purpose in my business. I am ashamed to admit I’m out of touch. (Will be left woefully behind if influencers don’t perform an intervention)
3) CURIOUS AND WILLING – I learned to use a computer and I can master this too! I just need someone to explain it to me. I’m willing to take a few risks in order to grow. (Make the best ”converts”) 
4) EXPERIMENTING AND PROUD – I have jumped in with both feet, use it myself, experiment with it and figure out creative way to use it to enhance/expand my business. (Make great consultants/advisors because they can combine wisdom/experience with new media)
5) AGENT OF CHANGE – Up until now, I’ve only used social media for social purposes. I'm just figuring out how to apply it to business (Make great employees)

6) MASTERS OF THEIR UNIVERSE – Aren’t these apps cool? I revel in every new “toy” in the social media world, but have no idea how to apply it to business. I Twitter constantly about whatever new thing I’ve discovered. (Can be great resources for programming and finding out about new technologies – but you’ll need a translator!)
7) “BAND KIDS” – I have 5000 Facebook and MySpace friends and use it to hook up and spread my music around. Business purpose? What business purpose? (They just need to grow up and enter the “real world.” Have the potential to be “agents of change” with the right mentors.)

Wherever someone’s psyche places them in the social media marketing mix, theONswitch helps company owners harness the power to unleash their business’s true potential.

For more information about theONswitch and theONswitch NEON, visit: www.theonswitch.com
About theONswitch. theONswitch, based in Thornwood, N.Y., provides innovative marketing, public relations and business development services to a wide range of start-up and established businesses in Westchester and nationally. The company helps clients grow via a proprietary four-step process – Imagine, Focus, Buzz and Profit, that combines creative thinking and strategic client focus to produce results. 
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